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	Anotace
Pracovní list je určený k rozšíření slovní zásoby týkající se nakupování v supermarketech a pochopení textu, který se zaobírá filosofií dnešních supermarketů.

	Metodický pokyn

Žáci si přečtou text a odpoví na připravené otázky. V druhé části žáci vyhledají v textu výrazy podle dané definice.
Žáci obdrží PL v písemné podobě a samostatně vypracují zadaný úkol. Časový limit je 30 minut.


Pracovní list

Read the text
Do you always go shopping with a list? The supermarkets encourage the shoppers to buy as much as possible. How do they do it?
The entrance is usually at one side of the supermarket and the exit on the other side so shoppers have to walk across all the shop before leaving.

Fruit and vegetables are close to the entrance. People feel they are going to an open-air market.

Meat and fish counters are usually placed on the back wall. Vacuum-packed meats and fish must look clean and fresh.
Most shoppers buy bread so the bakery counter is usually placed far away from the entrance. 

You can find drinks near the exit. Customers buy drinks because they are in a good mood.
Some shelf spaces are better than others. The middle shelves on the left are considered the best places. 

Shops are usually decorated in colours that make people feel happy. All the supermarkets of one company use the same colours to make people feel at home.

A person blinks an average of 32 times a minute. A US research has shown that a certain type of lighting can reduce it to 14 times a minute. Customers feel sleepy and buy more goods.
Goods which are placed at the end of an isle sell five times more than goods in the middle of the aisle. Supermarkets often put there goods which they particularly want to sell.

Supermarkets try to control smells. Unpleasant aromas are taken away and they may pump around fresh smells like baking bread.

If there is too much silence, the shoppers feel uncomfortable. Supermarkets like to have a lot of pleasant noise such as music.

Security cameras follow some shoppers through the shop and watch their routes. Then the supermarket rearranges their products and people buy more.
1. Answer the questions.
    1.  Why are the exits of supermarkets on the other side of the shop?
    2.  What do people feel when they come to fruit and vegetable section?
    3.  Why is the bakery counter placed far from the entrance?
    4.  Where can shoppers find drinks?
    5.  Which shelf is considered the best place?
    6.  Why do supermarkets use special type of lighting?
    7.  How do supermarkets solve the problem of silence?
2. Find words in the text with following meanings. The first letter of the words is given.

    a)  outside: o ........... a ..........

    b)  container with no air inside: v .......... p ..........

    c)  place where products are put: s ..........

    d)  movement with your eyelids: b ..........

    e)  products which supermarkets sell: g ..........

    f)  time when a person smiles and feels good: g .......... m ..........
    g) quiet: s ..........
Pracovní list - správné řešení
1.  1.  Shoppers have to walk  across all the shop before leaving.

      2. They feel they are going to an open-air market.

      3.  Because most shoppers buy bread.

      4.  They can find drinks near the exit.

      5.  The middle shelf on the left is considered the best.

      6.  Because it can reduce blinking. Customers feel sleepy and buy more things.
      7.  They make pleasant noise such as music.
2.  a)  open-air

      b)  vacuum-packed

      c)  shelf

      d) blink  

      e)  goods

      f)  good mood

      g) silence
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